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) Participant’s Level - | Officers of grade-9 and above working in development projects of
Government, semi-govt., autonomous bodies & non-government
organizations.

) Course Objectives - i. To equip participants with the skills to create, schedule, and
manage content across major social media platforms effectively.

i. To enable participants to analyze social media metrics and
optimize strategies for increased engagement and visibility.

(R) Course Contents : | Module 1: Social Media Platforms & Content Management
a. Overview of major platforms and their audiences
b. Content creation techniques (visuals, copy, tone)
¢. Scheduling tools and content calendars
d. Best practices for consistent presence
Module 2: Engagement, Analytics & Strategy
e. Community management and audience interaction
f. Social media metrics and performance analysis
g. Adjusting strategies based on insights
h. Planning and executing social media campaigns
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